CONVENIENCE STORES

ARTISAN COLLECTION

Q@O @) FARMER BROTHERS™

Tea is HOT

At a time when gas margins are shrinking, tobacco sales
are declining and direct store operating expenses are increasing,
hot tea delivers:

« Hot margins: 55%, c-store channel (NACS SOI data)*

« Hot growth: Hot tea sales have grown 15% over the past 5 years 2
« Hot Millennial appeal:  87% of Millennials drink tea®

+ Hot outlook: CAGR of 4-6% (Tea Association)*

Quick and Easy Pro ts

o L An Artisan Tea program:
It's no secret: boosting inside sales is critical for growth. Food prog

has delivered favorable results but can be labor-intensive. Hn . *LWSV'Z X\PJRS"
a hot tea program can be deployed quickly and easily, min . 9LX\PYLZ TPUPTHS ZL[\W HUK J
risk while maximizing returns. Artisan tea hits the spot, no me¢ . +LSP]JLYZ PTWYLZZP]L YL[\YUZ

the size of the operations or footprint.

Pick a Bene t, Any Bene t

With a broad variety of offerings delivering a range of bene ts
Artisan tea appeals to nearly every consumer demographic . 3V~ JHSVYPL
Millennials to Baby Boomers. . BYNHUPJ
7LYJLP]LK OLHS[O ILULA[Z

Hot tea bene ts:

Right on Target with Millennials

Did someone say Millennials? Artisan tea helps capture the critical —
yet elusive — Millennial demographic.

MILLENNIALS FAVOR ARTISAN TEA?

i 5
“VVK HUK KYPURZ "P[0 H WLYJLP]DK oLHs[o ILQ[Rp! everyone drinks tea

Trendsetting beverages
Natural and organic
Clean label products
Nutritional value
-HYT [V [HISL VHLYPUNZ
Sustainable sourcing

R UAURVAUAWAW,

Eco-friendly

Millennials Gen X Boomers Mature
Age 20-37 Age 38-49  Age 50-68 Age 69+

Source!National Association of Convenience Stores, 2015 State ofytheplodustr
?Tea Association of the U.S.A., Tea Fact Sheet*#fid6HId.
SMintel, July 2014 Tea and RTD Tea Report.
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Why Artisan Collection by Farmer Brothers?

For more than a century, we have gained the trust of America’s restaurants and
stores as a manufacturer, wholesaler and distributor of ne coffees and teas.

Key Artisan Collection features:

» Handcrafted full-leaf teas and botanicals \
» Seven trend-setting varieties
e Pyramid bags that produce rich, full-tasting brews

 Tightly controlled blending process ensures perfectly balanced
taste in every cup

* No harmful additives
* No arti cial pesticides

« Certi ed organic blends ‘

Harvested during peak growing season to ensure the most
robust avors

. ] ] ) Pyramid bags
* Long shelf life: Artisan Collection teas retain freshness for 18-24 produce rich,

months — twice as long as coffee full-tasting brews.

Steeped in Success
Farmer Brothers provides everything you need to brew the most avorful
tea program.

 Air pots

» Tearacks

» Flavor selector rings

» Tea chests

©2017 Farmer Bros. Co.
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ARTISAN COLLECTION

With food and beverage sales comprising roughly 22% of the average
casino’s revenyero table and quality menu offerings are paramount
to succsdHot tea pays:

Up to nearly 70% ?2

Hot tea sales have grown 15% over the
past 5 years?®

Teas is consumed in 80%* of U.S.
households by more than 150 million people

CAGR of 4-6% (Tea Association)®

An Artisan Tea program:

Unlike foodservice offerings that require intensive labor and
resources to deploy, a hot tea program can be implemente®
quickly and easily, minimizing risk while maximizing returns.

With a broad variety of offerings delivering a range of bene t LS (Rl

Artisan hot tea appeals to nearly every consumer demogra
from Millennials to Baby Boomers.

Did somebody say, “Millennials”? Comprising 27% of the adult
populaticnMillennials play a key role in sustaining a casino’s Almost everyone drinks tea 7
bottom-line success. Engaging this socially savvy Next Gen demographic
can be elusive without an intimate understanding of their preferen Qs

MILLENNIALS FAVOR ARTISAN TEA?

-VVK HUK KYPURZ ~“P[O H WLYJLP]DK OLHS[O 1|
Trendsetting beverages
Natural and organic
Clean label products

Millennials Gen X Boomers Mature
Age 20-37 Age 38-49 Age 50-68 Age 69+

Nutritional value
-HYT [V [HISL VHLYPUNZ
Sustainable sourcing

SourcelfFoodservice Equipment & Supplies, “Casinos Double Down areFoodservi
January 3, 2016.
2World Tea News, “Sage Group: Tea Sales are Bigger Than You Think.”
July 12, 2012.
*Tea Association of the U.S.A., “Tea Fact Sheet 2016-17."
“lbid *Ibid.
fInsights Association, “Is Your Casino Optimized for MillgmiliaB22015.
"Mintel, July 2014 Tea and RTD Tea Report.

Eco-friendly

OO0 0O00OO0O

Gluten and nut-free



For more than a century, Farmer Brothers has been a leading
manufacturer, wholesaler and distributor of ne coffees and teas
to America’s foodservice venues.

Farmer Brothers provides everything you need to brew the most avorful

Handcrafted full-leaf teas and botanicals
Seven trend-setting varieties
Pyramid bags that produce rich, full-tasting brews

Tightly controlled blending process ensures perfectly balanced
taste in every cup

Clean, clean, clean! No harmful additives, no arti cial pesticides
Certi ed organic blends

Harvested during peak growing season to ensure the most
robust avors

Long shelf life: Artisan Collection teas retain freshness for 18-24
months — twice as long as coffee

tea program.

Air pots

Tea racks

Flavor selector rings
Tea chests

Table tents

©2017 Farmer Bros. Co.



ARTISAN COLLECTION

Although traditionally neglected by administrators, college and university
foodservice has become innovative and responsive to be more attractive
to prospective student&.quality tea program is an integral part of that
evolutiorg win-win for students and operators.

Up to nearly 70% 2

Tea sales are expected to grow 25% on
colleges and university campuses over the next two years. *

27% of college students — and nearly
one-third of all female students — have consumed tea within the
past week.

15% of college students named brewed tea as their
favorite “pick me up beverage”. *

. : : o : An Artisan hot tea program:
Unlike foodservice offerings that require intensive labor and Prog

resources to deploy, an Artisan hot tea program can be implg
quickly and easily, minimizing risk while maximizing returnsy

Engaging students successfully requires an intimate understanding
of their preferences.

-VVK HUK KYPURZ "P[O H WLYJLP] K OLHS[O ILULA]
Natural and organic
Sustainable sourcing
Eco-friendly
Low calorie
Customizable
Gluten and nut-free

SourcefFoodservice Equipment and Supplies, “The Future of Collegsign&aduservice is Now.” July 1, 2016.
2World Tea News, “Sage Group: Tea Sales are Bigger Than You Think2: July 12, 201
*Foodservice Director, “January 2016 Menu Trends Survey.”
“World Tea News, May 1, 2017 4
(

SSLUUR34ISX Boomers A4H[\YL
SMintel, July 2014 Tea and RTD Tea Report L
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For more than a century, Farmer Brothers has been a leading manufacturer,
wholesaler and distributor of ne coffees and teas to America’s foodservice
venues.

Farmer Brothers provides everything you need to brew the most avorful

Handcrafted full-leaf teas and botanicals
Seven trend-setting varieties
Pyramid bags that produce rich, full-tasting brews

Tightly controlled blending process ensures perfectly balanced
taste in every cup

Clean, clean, clean! No harmful additives, no arti cial pesticides
Certi ed organic blends

Harvested during peak growing season to ensure the most
robust avors

Long shelf life: Artisan Collection teas retain freshness for 18-24
months — twice as long as coffee

tea program.

Air pots

Tea racks

Flavor selector rings
Presentation cases

Table tents

©2017 Farmer Bros. Co.



RESTAURANTS

ARTISAN COLLECTION
® e

Tea is HOT

When it comes to restaurant beverages, the $20 billion tea category
holdsan edge in future growth momentdm.

* Brisk sales: Foodservice teas are growing 7-10% annually. 2

e Steeped in gross prots:  Mainstream teas generate margins

of 70%:3 AOPSL WYLTP\T IYLAZ NLULYH[L N Yottt o
in the high 90s.4

. An Artisan hot tea program:
» Organic Preference: 27% of consumer polls would pay more

MVY VYNHUPJ PVHLL VY [LH . +LWSV'Z X\PJRS"®
9LX\PYLZ TPUPTHS ZL[\W HU
EasyAdd-On . +LSPJLYZ PTWYLZZP]JL YL[\Y!
Unlike other beverage programs that require expensive equir - OUBENYHILZ abblvshazs PU
.. . beverage programs
and staff training, a hot tea program can be deployed quickly
and easily.
Consumed in 80% of U.S. households by more than 150 milli ALY SR
people hot tea appeals to every consumer demographic, mak . 8:9 . *HZ\HS KPUPUN
it the ideal beverage for every restaurant segment. . -HZ[ JHZ\HS -PUL KPUPUN

-HTPS® KPUPUN
Foodie Favorite

Engaging restaurant-goers successfully requires an intimate
understanding of their preferences. Artisan tea hits the spot on the
most popular foodservice trends.

-VVK HUK KYPURZ "P[O H WLYJLP] K OLHS[O I' 't A

Trendsetting beverages

Natural and organic

Sustainable sourcing

Low calorie

Customizable

Gluten- and nut-free

Source:*Packaged Facts, “Foodservice Tea Market Trends in the U.S.” 12/2015. Millennials Gen X Boomers Mature

2Tea Association of the U.S.A., “Tea Fact Sheet 2016-17." Age 20-37  Age 38-49  Age 50-68 Age 69+
*World Tea news, “Sage Group: Tea Sales are Bigger Than You Thidk.” 7/12/201
“Nation’s Restaurant News, “Tackling the Tea Opportuni®y88/17/2
5Coffee and Tea On Premise — Mintel, US, 12/2016 Executive Summary

5Tea Association of the U.S.A., “Tea Fact Sheet 2016-17."
"Mintel, July 2014 Tea and RTD Report



For more than a century, Farmer Brothers has been a leading manufacturer,
wholesaler and distributor of ne coffees and teas to America’s foodservice
venues.

Farmer Brothers provides everything you need to brew the most avorful

Handcrafted full-leaf teas and botanicals
Seven trend-setting varieties
Pyramid bags that produce rich, full-tasting brews

Tightly controlled blending process ensures perfectly balanced
taste in every cup

Clean, clean, clean! No harmful additives, no arti cial pesticides
Certi ed organic blends

Harvested during peak growing season to ensure the most
robust avors

Long shelf life: Artisan Collection teas retain freshness for 18-24
months — twice as long as coffee

tea program.

Air pots

Tea racks

Flavor selector rings
Presentation cases

Table tents

©2017 Farmer Bros. Co.



SENIOR LIVING

ARTISAN COLLECTION
® e

Tea is HOT

Resident Satisfaction

As senior living administrators face increased competition to
enhance their food and beverage offerings while reigning in costs,
hot tea delivers:

 Brisk sales: Foodservice tea sales are growing 7-10% annually. *

* Long-term growth:  The global tea market is expected to reach
$21 billion within the next seven years. C

* Quality your residents’ demand:  Perfect alignment with A hot tea program:
industry trend to provide “higher-quality foods and beverages.” 2
+LWSV Z X\PJRS"

Minimal Start-Up Costs 9LX\PYLZ TPUPTHS ZL[\W HU
OU[LNYH[LZ ZLHTSLZZS PUJ

Unlike premium coffee offerings that require expensive equ .beverage programs
and staff training, a specialty hot tea program can be deploye . +LSPJLYZ U\TLYV\Z YLWVY[L
quickly and easily.

Right at Home

Contracting budgets leave little room for error when it comes
food and beverage purchases. Minimize risk by choosing te- 55-64 13.2
Specialty teas resonate strongly among adults 55 and older, 65+ 20.23
collectively consume more than one-third — 33.4 percent — of
specialty teas in the U.S.

Age Specialty buyers %*

*Among total tea consumers

Explanation of Bene ts

Beyond traditional, low-cost teas, premium teas are a fast-growing
market segment, appealing to a range of evolving consumer tastes
and preferences

TRENDING UP ARTISAN TEA? Almost everyone drinks tea 4

-VVK HUK KYPURZ ~P[O H WLYJLP]DK OLHS[O | [
Natural and organic

Sustainable sourcing
Low-calorie

0000

Customizable

Source!Tea Association of the U.S.A., “Tea Fact Sheet 2016-17.”
2Smucker’s Foodservice Breakfast Brief, “Senior Living.” Millennials Gen X Boomers Mature
3Specialty Tea Institute, “Demographic Summary.” Age 20-37 Age 38-49 Age 50-68 Age 69+
“Mintel, July 2014 Tea and RTD Tea Report



Resident Advisors

For more than a century, Farmer Brothers has been a leading manufacturer,
wholesaler and distributor of ne coffees and teas to America’s foodservice
venues.

Key Artisan Collection features:

» Handcrafted full-leaf teas and botanicals
e Seven trend-setting varieties
» Pyramid bags that produce rich, full-tasting brews

 Tightly controlled blending process ensures perfectly balanced
taste in every cup

e Clean, clean, clean! No harmful additives, no arti cial pesticides
 Certi ed organic blends

» Harvested during peak growing season to ensure the most
robust avors

Pyramid bags
produce rich,
full-tasting brews

* Long shelf life: Artisan Collection teas retain freshness for 18-24
months — twice as long as coffee

Steeped in Success

Farmer Brothers provides everything you need to brew the most avorful
tea program.

* Air pots

» Tearacks

Flavor selector rings

e Tea chests

Table tents

©2017 Farmer Bros. Co.



