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Waste Not, Want
Not

Minimizing food waste is essential for a profitable
foodservice program.

BY JERRY SOVERINSKY
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The conveience store industry is well on its way to transitioning from the Cokes, smokes and gas
mentality. Foodservice is the rising star among top category performers, delivering generous margins
that can overcome waning demand for gasoline and tobacco, along with rising labor costs and credit
card swipe fees. But it’s not a foolproof golden ticket, as even the most established foodservice
operators will attest.
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Reduce Swipe Fees
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Consumers are changing—so should
convenience stores.
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Doing Fresh Right
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a
Commitment, staff training and a food safety
focus are keys to a successful foodservice
program.

FEATURE

We Can (/issues/july-
2019/we-can)

This year’s NACS Show embraces a can-do
spirit: We can make convenience the future.
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BY JEFF LENARD

NACS

NACS serves the convenience and fuel
retailing industry by providing industry
knowledge, connections and advocacy to
ensure the competitive viability of its
members’ businesses.
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sandwiches and oversized, spicy hot dogs.
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